Decision Makers Depend on ABF Journal

ABF Journal’s audience is comprised of over 14,000 specialty finance industry staff and
executives, private equity investors, investment bankers, advisors, service providers and
more. Our solutions are delivered through a variety of platforms but assemble to deliver
a single powerful value element.

Our content focuses on deals, dealmakers and issues impacting the capital that’s moving
the middle market. We drive specialty financing forward.

Plus, over the past year, we expanded our content and audience, adding more than
8,000 private equity professionals across s:lect preducts to our existing 14,000
subscribers—bringing our total reach to over 20,000+ middle market dealmakers, PE
sponsors, lenders, advisors, and legal teams.
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