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RETAIL SALES  

Retail sales growth in March largely fulfilled expectations. Headline sales rose 1.4% month-over-month (vs. consensus +1.3%), 

while sales excluding autos were up 0.5% (vs. +0.3%). The control group, which feeds into GDP calculations, increased 0.4% (vs. 

+0.6%). (Source: LSEG IFR). 

While Q1 began on a weak note, the last two months have seen a sharp pickup, likely driven by a wave of pre-tariff buying. 
Consumers appeared to front-load purchases in the window between major tariff announcements and actual price hikes, a trend 

that likely extended into early April. 

Absent the tariff effect, it’s difficult to reconcile the strength in spending with ongoing weakness in sentiment. The LSEG Consumer 

Confidence Index fell again, weighed down by declines in both the expectations and jobs components. 

Autos were a key driver this month, as anticipated. Growth in motor vehicles and parts accounted for the bulk of the headline gain, 

contributing $7.262 billion of the $10.335 billion increase. 

Other notable contributors included: 

- Restaurants and bars: +$1.711 billion (+1.8%)   
- Building materials and garden supplies: +$1.307 billion (+3.3%)   

- General merchandise: +$468 million (+0.6%)   
- Health and personal care: +$254 million (+0.7%)   

- Sporting goods/hobby: +$196 million (+0.6%) 

The only significant drag came from gas station sales, which fell by $1.333 billion (-2.5%), reflecting lower gasoline prices. 

 
Exhibit 1: U.S. March Retail Sales 2024 

 
Source: LSEG IFR. 

 

Percent Changes in:

m/m% y/y%

Retail Sales 1.40% 4.60%

Ex-Autos 0.50% 3.60%

Retail Control Group* 0.40% 4.60%

Motor Vehicle & Parts Dealers 5.30% 8.80%

Furniture & Home Furnishing 

Stores
-0.70% 7.70%

Electronics & Appliance Stores 0.80% 1.80%

Building Mat'ls, Garden Equip 3.30% 2.60%

Food & Beverage Stores 0.20% 3.60%

Health & Personal Care Stores 0.70% 7.20%

Gasoline Stations -2.50% -4.30%

Clothing & Accessory Stores 0.40% 5.40%

Sporting, Hobby, Book & Music 2.40% 2.70%

General Merchandise Stores 0.60% 3.80%

Miscellaneous Stores Retailers 0.70% 4.70%

Nonstore Retailers 0.10% 4.80%

Food Services & Drinking Places 1.80% 4.80%

Special Categories

Ex-gasoline 1.70% 4.70%

Ex-autos and gasoline 0.80% 4.60%

Ex-food and gasoline 1.70% 5.30%

Ex-food 1.40% 5.40%

Ex-building materials 1.30% 4.60%

Ex-food services and clothing 1.40% 0.00%

Mar. 25 Advance from
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Q1 2025 EARNINGS OUTLOOK 

For Q1 2025, the LSEG Retail/Restaurant Index is looking at a 2.2% blended estimated earnings growth rate, and a 3.0% blended 
estimated revenue growth rate.  

Only two out of the 10 consumer-related industries have turned positive. The Broadline Retail, and Hotels, Restaurant & Leisure 
sectors continue to be on track to record one of the highest estimated earnings growth rates in the first quarter, with a 36.1% and 
6.7% surge over last year’s level (Exhibit 2). This is in line with the latest U.S. retail sales data showing that online shopping and 
eating out and going to bars grew 4.8% from a year-ago.  

This forecasts for Q1 2025 show that consumers continue to gravitate towards experiences as opposed to mall visits.  

Exhibit 2: Q1 2025 Earnings Growth Rates: LSEG Retail and Restaurant Index  

 
Source: LSEG I/B/E/S. 

GUIDANCE 

As retailers start to report Q1 2025 earnings; 34 retailers issued negative preannouncements, while only four issued positive EPS 
guidance so far for Q1 (Exhibit 3). Of those retailers offering revenue guidance, 47 warned of disappointing results, while seven 
said revenue might be better than previously expected. This stands out, as we usually have at least 10 positive preannouncements 
for both earnings and revenue. 

About 80% of retailers discussed the impact of tariffs during their last earnings calls. Retailers are also citing a slow start to the 
year, concerns about higher prices, challenging macroeconomic conditions and a cautious consumer as contributing factors.  

Exhibit 3: Earnings and Revenue Guidance: Q1 2025 

 

Source: LSEG I/B/E/S 
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DISCOUNT LEVELS - U.S. ONLINE RETAILERS 

The discount penetration (how much of the assortment is on sale) has come down significantly in the past two months this year. 
LSEG discovered this in a collaboration with Centric Market Intelligence, which analyzes retailers, brands, online trends and 
products across the globe.  

Retailers tend to be conservative when they introduce their new full-priced spring merchandise, ahead of the Easter holiday. For 
April, the discount penetration is 23%, slightly below March’s average.  

Exhibit 4: Average Discount Penetration: U.S. Online Retailers  

 Source: 

Centric Market Intelligence. 

 

However, the average percent discount in April is 37.0%, slightly above last year’s average of 36.0%.  

 

Exhibit 5: Average Discount: U.S. Online Retailers  

 

Source: Centric Market Intelligence. 
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Notes/Definitions 

IMPORTANT NOTICE 

This disclaimer is in addition to and not in replacement of any disclaimer of warranties and liabilities set forth in a written agreement 
between LSEG and you or the party authorizing your access to the Service (“Contract Disclaimer”). In the event of a conflict or 
inconsistency between this disclaimer and the Contract Disclaimer the terms of the Contract Disclaimer shall control. 

By accessing these materials, you hereby agree to the following: 

These research reports and the information contained therein is for your internal use only and redistribution of this information is 
expressly prohibited. These reports including the information and analysis, any opinion or recommendation is not intended for 
investment purposes and does not constitute investment advice or an offer, or an invitation to make an offer, to buy or sell any 
securities or any derivatives related to such securities.  

LSEG does not warrant the accuracy of the reports for any particular purpose and expressly disclaims any warranties of 
merchantability or fitness for a particular purpose; nor does LSEG guarantee the accuracy, validity, timeliness or completeness of 
any information or data included in these reports for any particular purpose. LSEG is under no obligation to provide you with any 
current or corrected information. Neither LSEG nor any of its affiliates, directors, officers or employees, will be liable or have any 
responsibility of any kind for any loss or damage (whether direct, indirect, consequential, or any other damages of any kind even if 
LSEG was advised of the possibility thereof) that you incur in connection with, relating to or arising out of these materials or the 
analysis, views, recommendations, opinions or information contained therein, or from any other cause relating to your access to, 
inability to access, or use of these materials, whether or not the circumstances giving rise to such cause may have been within the 
control of LSEG.  

The information provided in these materials is not intended for distribution to, or use by, any person or entity in any jurisdiction or 
country where such distribution or use would be contrary to law or regulation or which would subject LSEG or its affiliates to any 
registration requirement within such jurisdiction or country. 

DISCLAIMERS 

The service does not constitute a recommendation to buy or sell securities of any kind and LSEG has not undertaken any liability or 
obligation relating to the purchase or sale of any securities for or by you. 

The service is furnished to you on an “as is” basis with all faults and defects contained therein. LSEG does not make any 
representations or warranties either express or implied, including without limitation, any implied warranty of merchantability or 
fitness for a particular purpose or use, with respect to any aspect of the service. LSEG does not make any warranties that the 
service will be uninterrupted, timely, complete, and accurate or error free, or the results to be obtained from use of the service. Use 
of the service is at your sole risk and LSEG shall not have any responsibility or liability for any errors or omissions in, or resulting 
from the use of, the services or the software product, any decision made or action taken by you in reliance upon the services, any 
failures or delays in providing the service, any loss of use thereof, or for any loss, damage, injury or expense caused directly or 
indirectly by its actions or inactions in connection with this agreement or the production, distribution or redistribution of the service. 
LSEG will not in any way be liable to you or to any other entity for any indirect, consequential, punitive, special or exemplary 
damages, including, but not limited to, loss of profits, resulting there from, regardless of cause and regardless of whether or not 
LSEG was advised of the possibility of such damages. 

JURISDICTION 

These Terms and Conditions shall be construed and enforced in accordance with the law of the State of New York without giving 
effect to any choice of law or conflict of law provisions. In no event shall these Terms and Conditions be governed by the United 
Nations Convention on Contracts for the International Sale of Goods. UCITA, whether enacted in whole or in part by any state or 
applicable jurisdiction, regardless of how codified shall not apply to these Terms and Conditions and is hereby disclaimed. Any 
disputes arising under these Terms and Conditions will be brought and heard in the appropriate Federal or state court located in 
New York County in the State of New York and each of the parties hereby irrevocably consents to the jurisdiction of such courts. 

You may not assign these Terms and Conditions nor any rights granted hereunder by sale, change in control or otherwise without 
LSEG’ prior written consent. 


